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Mobile overtakes PC in Internet Access

1. In South Africa, Google receives
more searches from mobile then
from PC Internet

In India, there are more than
400M mobile phone users
growing at about 10M per month.
PC internet penetration is less

than 50M in total.
Indonesia is the largest market

* for BuzzCity Ad Network, serving
about 1.5 billion ads per month.

PDF created with FinePrint pdfFactory Pro trial version http://www.pdffactory.com


http://www.pdffactory.com

Favorable Conditions for Mobile Internet

Low PC ownership and access

High mobile penetration

Mass market pricing for mobile
data — flat or quasi-flat rate

The “Unwired”
A new, unigue audience emerges

An INTERACTIVE medium
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Mobile Traffic : Social Networking Stands Supreme

State of the Mobile Web, April 2008 (. OPERA

50 ware

40% of mobile traffic worldwide is to social networks.

In some countries, such as the US, South Africa and

Indonesia, the social Web accounts for more than 60% of the
traffic
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Monetization of Mobile Social Media : Advertising
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Monetization of Mobile Social Media : Transactions

1. QQ-Tencent: P —

« $1B annual revenue, $600M from virtual [ R
items

«  QQ-coins become de-factor virtual
currency

 Limited success outside China
2. Habbo Hotel

« Pre-teen, virtual furniture

« Carrier billing, prepaid cards at
convenient store

« [ aid off 20% staff in October 2009
3. Hi5
« World’s #3 social network

« 2009 : laid off 50% staff, focus on virtual
items
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User Profiles : Emerging Markets

. Largest Age Group : 20-35. First jobber, not teen.
. Uses mobile primarily, or exclusively
. Reasons for using myGamma
« Connect & Share
+ Be recognized
« Kill Time
. Most likely time to access : 10 pm to 1 am
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Snapshots: Indonesia
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Snapshots: United States
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Mobile Communities: Increase ARPU, Lower Churn?

Options for Mobile Carriers:

. Communities to increase data usage and hence more
data packages?

. Get transaction revenues from community members?
. Run own-branded communities?

Options for Shareholders of Mobile Carriers:

Treat carriers as pipes (smart or dump), invest in carrier-
agnostic mobile media companies?
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Case Studies

BuzzCity & myGamma
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What is BuzzCity Network?

2. Categorize them into channels:

. . «  Community
P Entertainment
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Provide easy ways to target
« Countries
» Carriers

; : Phone Types & Capabilities
Aggregate 1,000’s of mobile

Internet sites

(Some sites owned by us, some not)
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Online Interface — Campaign Settings
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Campaign Mechanics and Objectives

After clicking, users can go to

« Your mobile site (or micro-site)

« Landing page (click-to-call, click-to-SMS)
« Survey
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Case Studies (1)

Office of Narcotics Control
Board (ONCB), Thailand

Agency : Zed Digital
Shrunk ONCB’s TV ad on
mobile

Purchased Banner Space

Users taken to landing page
(hosted by BuzzCity)

Download ONCB’s video

10,000 daily exposures, 0.5%
CTR (Thailand avg=1.2%)
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Case Studies (2)

Click-To-Call Click-To-SMS

Auto & General

Auto & General
Gat cash back on your pramiums?!
Best cover at the lowest rate. Get

coverad over the phone.

-
_ Cal08s0109210
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Case Studies (3)

K- An indulgence even your wife/
g will approve of

“New Corolla Altis. Test Drive Now”
“Be Classy Get a Logan - mylogan.mobi”

Sri-Lankan Airline - Kids go free Toyota / Renault

Landing page to enter details, Landing page to fill details, reps
airline to call to call back

1000 clicks/day, 4.3% CTR Reached into 3" Tier cities in
- India
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myGamma — “Grassroot” mobile communities

d‘ s AGAmmA

onnacen . 4M members, 150M monthly pageviews
AT e . Daily 30K log-in, 150 pages / member
. . 250K “browsers”, 2-4 pages / visitor
R i v o . Chat, Message, Blog, Groups, Albums ..
e . Editorial direction: food centric
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® pask Fushans . Largest Languages: English, Arabic, Thai,
= PELEVELEN G Indonesia. More than 90 languages

s 0w available through member translation.
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English Sheng

Hello Monster Hello Monster
MAIN PERSONAL DASHBOARD FEEDS
WHAT'S HOT ¥ITU FIAM!
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\}f) Go Green! Save the Earth! Grasn! Sav E !
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More...

Join N.E. mation| 4
Join M. E.mation! 4 rni nmi

4,000 volunteer translators

More than 90 languages

Largest : English, Arabic, Indonesian, Thai, Malay

Fastest Growing : Sheng, Java, Sunda, Gujarati, Bengali, Persian
Will use translators as source of “community feed”
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Conclusions

. The “Unwired” from emerging markets are leapfrogging
into mobile Internet, often making social media their
starting point.

. Handset fragmentations making bets on application
development risky

. Monetization on ads and transactions are rewarding in
some markets, yet challenging in others

. Carriers are increasingly taking the “open garden”
approach
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